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DOING MORE 
OF WHAT YOU LOVE

THAT’S TRUE LUXURY5 YEAR WARRANTY
5 YEAR WEAR & TEAR
5 YEAR SCHEDULED MAINTENANCE
5 YEAR ROADSIDE ASSISTANCE

the volvo H  LIDAY Sales event
LEASE THE 2013 S60 T5
 
 /month for $359 24 months

SIGN & DRIVE
 due at signing
 security deposit $0 1st month’s payment

Now through the holidays, when you lease a 
Volvo you’ll pay nothing at signing. So you can 
focus more on life’s true luxuries.

  

History Repeated Future Shock High Traffic6 73
We take a look back at a hundred 
years of the L.A. Auto Show

The annual Design Challenge predicts 
the future of law enforcement mobility 

With the show half over, we profi le the 
vehicles drawing the biggest crowds

Auto Show

QUICK 
FACTS

WHAT: Over 1,000 of the latest vehicles (including 50 
new model debuts) plus tuner and aftermarket exhibits 
displayed in 760,000 square feet of exhibition space in 
fi ve halls of the Los Angeles Convention Center. Numerous 
available test drives and rides, two food courts, and a free 
Kids’ Fun Zone (weekends only).

WHERE: Los Angeles Convention Center, 1201 S. Figueroa 
St., Los Angeles, 90015; (213) 741-1151.

WHEN: Nov. 30 to Dec. 9. Weekdays 11 a.m. to 10 p.m. 
Saturdays 9 a.m. to 10 p.m. Sundays 9 a.m. to 8 p.m. 
(The show entrance closes one hour prior to the show closing.)

HOW MUCH: Adults: $12. Children 12 and under 
admitted free when accompanied by an adult. Seniors: $8 
(65 and over; weekdays only; cash only). 

WHERE TO BUY TICKETS: www.laautoshow.com; at 
on-site ticketing kiosks (Visa, MasterCard and American 
Express accepted); or at the convention center box offi ce 
(cash only).  

For e-ticket inquiries call (949) 732-7974.

WHERE TO PARK: Park in either the South Hall or West Hall 
parking lots at the Los Angeles Convention Center lot for $12.

The fi rst major automotive 
event of the season shines a 
bright spotlight on all that the 
motoring world has to offer for 
2013 and beyond, featuring 
nearly 50 world and North 
American debuts. But the real 
showstoppers are the sexiest 
dreams on wheels, must-see 
models that draw the biggest 
crowds and loudest buzz.

With the auto industry 
surging worldwide, the lineup 
is deeper than ever. And 
Southern California is, after 
all, the No. 1 destination for 
high-end rides.

According to AutoTrader.com, 
consumer interest in luxury 
vehicles had a strong rebound 
late this summer. 

“When you combine 
heightened interest with the 
fact that L.A. is the biggest 
luxury car market, you have a 
recipe for some drool-inducing 
luxury and performance 
debuts,” said Brendan Flynn, 
director of communications for 
the L.A. Auto Show.

Let’s take a trip around the 
world with several of the most 
exciting high-profi le stars at 
the show. Bring a bib.

The New Black
One of the most anticipated 
world debuts, the Mercedes-
Benz SLS AMG Black Series 
coupe takes AMG to a new 
level, with more muscle (631 
horsepower) and a top speed 

of nearly 200 mph from its 
6.3-liter V-8 engine.

That’s right, a step-up 
AMG. This beautiful gull-
wing beast has the feel and 
look of a rare luxury race 
car, offering an aerodynamic 
package to make it even 
faster and lighter on its 
feet. It’s inspired by the SLS 
AMG GT3, making its North 
American debut at this year’s 
L.A. Auto Show.

“Boasting numerous 
lightweight components 
and fascinating driving 
dynamics, our fi fth Black 
Series model guarantees 
pure unadulterated driving 
performance,” said Ola 
Källenius, chairman of 
Mercedes-AMG.

Benz is also busting out 
the GL 63 AMG, bringing 
sport-utility to a new level, 
and an Ener-G-Force concept 
that previews the green 
future of G-Class.

Code Blue
Chevrolet is exhibiting a pair 
of sporty coupe concepts 
aimed at younger drivers (and 
which were developed at GM’s 
North America Advanced De-
sign studio in Los Angeles). 
The Code 130R looks like a 
fun, affordable application 
of General Motors’ new rear-
wheel-drive Alpha platform 
(which also underpins the Ca-
dillac ATS). With proportions 
similar to the BMW 1-Series, 
the Code 130R’s 150 horse-
power should be suffi cient to 
deliver plenty of thrills. 

The more overtly exotic 
Tru 140S shares the 130R’s 
inline engine but is a front-
wheel-drive two-door hot hatch 
built on the same platform 
as Chevy’s Cruze and Volt 
models. Both cars, should 
they reach production, are 
expected to deliver up to 40 
mpg highway and to carry 
MSRPs of around $25,000.

Germany Weighs In
It’s also a big year for 
Porsche, unveiling the all-new 
2014 Cayman compact sports 
car, which shares a platform 
with the Boxster, and a bold 
new 911 Carrera 4, a next-
generation speedster with a 
broad rear section and long 
red light strip. The Carrera 4 
rocks Porsche all-wheel-drive 
muscle with enhanced rear-
wheel power.

Audi brings the green with 
a landmark lineup of four 
new TDI clean-diesel models, 
headlined by an A8 TDI rated 
up to 36 mpg.

L.A. CONVENTION CENTER
Now through Sunday, Dec. 9 2012

Continued on next page

LOS ANGELES

AUDI A8 TDI

latimes.com/classifi ed/automotive

For more information, turn to Page 7

CHEVROLET CODE 130R CONCEPT

Hollywood is all about star power, so it’s 
no surprise that the L.A. Auto Show 
is positively loaded with A-list luxury 
and exotic luminaries ready for their 

close-ups on a worldwide stage.

As powerful as they are beautiful, these are the most stunning cars at the show
PERFORMANCE ART     
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NEW 2013
KIA OPTIMA LX LX

WELCOME TO THE ALL NEW…TO THE A L NEW…WELCOME TO THE ALL NEW…

YourYour

MASSIVE AUTO
SHOW SALE! 
THIS WEEK ONLY!

KIA OF CERRITOS
18201 Studebaker Rd. Cerritos, 90703

TEXT KIACERRITOS TO 48696
TO VIEW OUR ENTIRE NEW
& USED CAR INVENTORY

WWW.KIACERRITOS.COM

OPEN: Mon-Sat 8:30 am - 9 pm
Sun 11 am - 7 pm877-689-7887

All advertised prices exclude government fees and taxes, any fi nance charges and dealer document preparation 
charge and any emission charge. Financial restrictions apply. Expires close of business 12/9/12.

SAVE
BIG!

Automatic

MSRP ................................................. $22,220
Kia Cerritos Discount ........................... $2,475
Sale Price ........................................... $19,745
Competative/Loyalty Bonus Cash ....... $1000*
KFA Bonus Cash .................................. $500**
Military Bonus Cash .......................... $500***
College Grad Bonus Cash ..................... $750†

*Must show proof of ownership of Kia or non-Kia vehicle to receive bonus cash. **Must fi nance through 
Kia Motor America to receive bonus cash ***Must show proof of active duty in US armed services to receive 
bonus cash. †Must show proof of graduation within one year of graduation date to receive bonus cash.

30 AT THIS NET COST

NET NET 
COSTCOST

$16,995

Catch Giant KiaCatch Giant Kia
Savings AllSavings All
Weekend!Weekend!

EPAEPA 
ESTIMATEDESTIMATED
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• 10-Year/100,000-Mile Limited Powertrain Warranty

• 5-Year/60,000-Mile Limited Basic Warranty

• 10-Year/100,000-Mile Limited Anti-Perforation Warranty

• 5-Year/60,000-Mile 24-Hour Roadside Assistance LA
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AnaheimMercedes.com

855-627-6663
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EXCELLENCE

Family Owned & Operated Since 1984

www.LONGBEACHMAZDA.com
3500 Cherry Ave. Long Beach 888.288.4203

OVERSTOCKOVERSTOCK
SALES EVENTSALES EVENT
HERE NOW FORHERE NOW FOR
IMMEDIATE DELIVERYIMMEDIATE DELIVERY

SALESSALES
EVENT

LONG BEACHLONG BEACH
MAZDAMAZDA

NEW 2013

MAZDA CX 5s

35 MPG35 MPG
EPA HWYEPA HWY

TAKE A TEST DRIVE TODAYTAKE A TEST DRIVE TODAY

Asian Beauties
Leading the way for Acura is 
the buzzed-about RLX, a new 
flagship sedan that takes 
the luxury brand’s game to 
a new level. The 2014 RLX 
is heavy on high technology 
unique to Acura, such as the 
Precision All-Wheel Steer 
that automatically adjusts 
rear-wheel angles to make 
the front-wheel-drive handling 
extraordinarily precise.

Lexus’ future is on display 
with the LF-CC Concept. And 
by all accounts, the future is 
near. The LF-CC is reportedly 
quite close to production in 
some form.

A more aggressive new 
breed of Lexus, this premium 
midsize coupe is a full hybrid, 
packing a 2.5-liter engine with 
class-leading low emissions. 
The bold new look features 
wide haunches and a full 
rear spoiler. The LF-CC is a 
result of the Lexus LF project, 
an ongoing exploration 
in advanced design and 
technology.

British Bombshells
A bastion of luxury and 
speed, Jaguar unveils the 
new F-Type, a convertible 
sports car that establishes 
a dramatic new design 
language. This two-seat feline 
(called the spiritual successor 
to the iconic E-type) comes in 
three models, with the high-
end F-Type V-8 S clocking a 
top speed of 186 mph and a 
0-to-60 time of 4.2 seconds.

And it’s awash in advanced 
technology, a retractable spoiler 
and convertible top that folds in 
12 seconds, even at speeds up 
to 30 mph, being just a taste.

“The F-Type isn’t designed 
to be like anyone else’s sports 
car. It’s a Jaguar sports car — 
ultra-precise, powerful, sensual 
and, most of all, it feels alive,” 
said Adrian Hallmark, global 
brand director of Jaguar.

Bentley gets racy with 
its new Continental GT3, 
marking its first foray into 
motorsports since its Le 
Mans victory in 2003. It’s 
based on the Continental GT 
Speed, Bentley’s fastest-ever 
road car, also taking a bow at 
the show. The GT Speed is a 
breathtakingly sophisticated 
piece of work with a 6-liter 
48-valve W-12 engine that tops 
out at 205 mph. Inside is all 
handcrafted walnut elegance 
and comfort.

Another British legend, Aston 
Martin reveals the Vanquish, 
muscular and predatory with 
all the classic cool of James 
Bond. The Vanquish adopts 
design and engineering 
cues from the revered One-
77 supercar, with superior 
handling aided by the striking 
Aero Duct on the rear boot that 
counteracts lift, a marriage of 
design and technical expertise.

“Vanquish is the ultimate 
expression of Aston Martin 
design ethos, engineering 
innovation and technical 
ability,” said Ulrich Bez, Aston 
Martin CEO. “It offers luxurious, 
continent-crossing capability 
and pure driving excitement 
without compromise.”

No need to hop continents to 
leer at these beauties. They’ll 
be at the Convention Center 
through Dec. 9.

– BOB YOUNG    
Custom Publishing Writer

Continued from previous page
ASTON MARTIN VANQUISH

LEXUS LF-CC CONCEPT

With the arrival of TDI clean diesel ver-
sions of its A6, A7 and A8 sedans, 
and Q5 compact crossover, Audi will, 
for the first time, be offering a full 

lineup of these environmentally minded vehicles 
stateside, where they will join the existing but up-
dated Q7 TDI full-size crossover. Each TDI model 
delivers up to 30% better fuel economy and 30% 
lower carbon dioxide emissions than regular gaso-
line engines. Audi reckons that its TDI engines have 
helped save the equivalent of more than 240,000 
barrels of foreign oil since their introduction in the 
U.S. three years ago. The Q5, which is already one 
of Audi’s best-selling models, will deliver not just 
improved mileage, but also increased torque with a 
TDI engine, while still offering the practicality of a 
small SUV and car-like driving experience. The A8 
TDI is expected in dealerships next spring, with the 
Q5 TDI, A6 TDI and A7 TDI to follow in the fall.

Show Spotlight: 
AUDI TDI
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2 013  A l l - N E W  ATS  2 . 5 L

W R A P  YO U R  G I F T  I N  
S H E E T  M E TA L  T H I S  S E AS O N .

BACKED BY CADILLAC SHIELD
The all-new ATS is backed by the most comprehensive suite of owner benefits 
offered by any luxury automaker in the world. Cadillac Shield includes 
impressive benefits like Premium Care Maintenance, which covers select 
routine maintenance such as oil changes and tire rotations for 4 years or 
50,000 miles.1 Add in exceptional handling with the lightest chassis in its 
class, and the ultimate ownership experience awaits.

1 WHICHEVER COMES FIRST. GO TO CADILLAC.COM/PREMIUMCARE FOR DETAILS.     2 EXAMPLE BASED ON SURVEY. EACH DEALER SETS ITS OWN PRICE. YOUR PAYMENTS MAY VARY. PAYMENTS ARE 
FOR A 2013 CADILLAC ATS WITH AN MSRP OF $33,990; 36 MONTHLY PAYMENTS TOTAL $10,764.  OPTION TO PURCHASE AT LEASE END FOR AN AMOUNT TO BE DETERMINED AT LEASE SIGNING. ALLY MUST 
APPROVE LEASE. TAKE DELIVERY BY 1/2/13. LESSEE PAYS FOR EXCESS WEAR. PAYMENTS MAY BE HIGHER IN SOME STATES. NOT AVAILABLE WITH SOME OTHER OFFERS. RESIDENCY 
RESTRICTIONS APPLY.  ©2012 GENERAL MOTORS. ALL RIGHTS RESERVED. CADILLAC®, ATS®

VI S I T  YO U R  C A D I L L A C  D E A LER  TO D AY. cadillac.com

PER MONTH2$299 Ultra-low mileage lease 
for well-qualif ied lessees

DUE AT SIGNING 
AFTER ALL OFFERS

$2,159
MONTHS36 NO SECURITY DEPOSIT REQUIRED.

TAX, TITLE, LICENSE AND DEALER FEES EXTRA. 
MILEAGE CHARGE OF $.25 PER MILE OVER 30,000 MILES.

As a city, Los Angeles grew 
up with the automobile, bal-
looning from a population of 
around 100,000 in 1902, 
when America’s first mass-
production car factory (the 
Oldsmobile plant in Lansing, 
Mich.) opened, to 15 times 
that number by the outbreak 
of World War II. Contempo-
rary L.A.’s sprawling urban 
landscape both reflects and 
necessitates the proliferation 
of motor vehicles in the city: 

As of 2007 Los Angeles had 
a 26% higher rate of vehicle 
ownership than New York.

Announcing the first L.A. Auto 
Show in 1907, this newspaper 
declared, “Los Angeles has 
entered the automobilist’s 
galaxy by having an automobile 
show of her own, the first ever 
held on the Pacific Coast.”

The event survived a 
catastrophic fire in 1929, 
the Great Depression of 
the 1930s, and two world 

wars. Its inaugural edition 
at Morley’s Skating Rink on 
Grand Avenue, billed as “The 
social event of the season” 
featuring “magnificent 
electrical effects,” displayed 
99 cars. This year’s 
extravaganza will fill five halls 
of the sleek Los Angeles 
Convention Center with over 
1,000 vehicles. 

In its early years, the L.A. 
Auto Show was an itinerant 
event. It moved from the 

basement of Hamburger’s De-
partment Store in 1909 to a 
football field at Fiesta Park the 
following year, where tons of 
real redwood branches, plants 
and boulders were used to 
simulate Yosemite’s Bridal 
Veil Falls. It then moved into 
four floors of a vacant depart-
ment store in 1915, where it 
was billed as the Broadway 
Automobile and Flower Show, 
incongruously displaying both 
cars and competitive blooms.

Los Angeles’ first traffic light 
was installed at Broadway 
between 3rd and 7th in 1920 
and the city’s first traffic laws 
enacted in 1925. L.A. was 
becoming a major car town, 

already with more cars per 
person than either New York or 
Chicago. Its auto show expand-
ed accordingly. In 1926 the 
show settled in for a four-year 
stay at the corner of Hill Street 
and Washington Boulevard. 
There was 120,000 square 
feet of tented exhibition space, 
which allowed boats and even 
airplanes to be included.

It was an airplane exhibit 
that started a fire that 
devastated the 1929 edition 
of the show. Though controlled 
within 30 minutes, the blaze 
destroyed 320 vehicles that 
ended up in the fortuitously 
located junkyard next door. 
But none of the show’s 2,500 
visitors that afternoon was 
seriously injured, and the 
shocking sight of a field 
of charred cars became a 
crowd-puller in itself. Thanks 
to the efforts of a legion of 
volunteers and tow trucks 
provided by the Southern 
California Auto Club, the show 
miraculously reopened at 
an extravagantly decorated 
Shrine Auditorium just days 
after the disaster with a full 
complement of vehicles.

The auto show persisted 
through the witheringly tough 
economy of the 1930s, when 
U.S. annual auto production 
plummeted by nearly three-
fourths between 1929 and 
1932. It was booming once 
again when World War II 
forced a 12-year hiatus.  

The show didn’t return until 
1952, when a relatively mod-

est 152 vehicles were dis-
played at the Pan Pacific Audi-
torium. But what the revived 
show lacked in scale it made 
up for with cosmopolitan va-
riety, as the war had exposed 
thousands of Americans serv-
ing overseas to European vehi-
cles, and Southern California 
made an obvious entry market 
for these brands to meet new-
found stateside demand. By 
the end of the 1950s the L.A. 
Auto show included vehicles 
from seven foreign countries, 
and the word “international” 
was added to its title.  

With increasing auto 
imports and the heyday of the 
American muscle car, the show 
had to add 60,000 square 
feet of exhibition space at the 
Pan Pacific in the 1960s, as 
manufacturer exhibits became 
more elaborate and futuristic. 
By the early 1970s, continuing 
rapid growth necessitated 
relocation to Los Angeles’ 
downtown convention center, 
but even there additional tent 
space was required.  

Not until 1993, when the 
convention center was ex-
panded, did the L.A. Auto Show 
find a permanent indoor home, 
where it today fills 760,000 
square feet of exhibition space 
with everything from quirky con-
cepts and swanky supercars to 
the latest in tire designs and 
aftermarket entertainment and 
communication technologies. 

– PAUL ROGERS
   Custom Publishing Writer

1930 AT THE SHRINE AUDITORIUM

THE 1955 L.A. AUTO SHOW

Looking Back  

Southern California’s love affair with the automobile is expressed 
annually at the Los Angeles Auto Show, which for over a hundred 
years has been a barometer of industry trends and public tastes in 
all things car-related.

A HUNDRED YEARS OF  
THE L.A. AUTO SHOW
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The prestigious award, pre-
sented by Green Car Journal 
for the eighth consecutive 
year, is a barometer of the 
burgeoning green movement 
in the auto industry. Every 
year, the field of five finalists 
reflects the latest trends and 
technology in green vehicles.

Here’s a look at the finalists, 
starting with the winner.

WINNER Ford Fusion
This new-look midsize sedan 
wins the prize for its outstand-
ing fuel efficiency in three 
configurations: gas, hybrid and 

plug-in Energi modes. But that’s 
just part of the story. The rede-
signed 2013 Fusion is an en-
tirely new animal. It’s styled as 
a global product, with a sleeker 
exterior and a sculpted interior 
design inspired by the latest 
runway fashions.

Similar to the C-Max, the 
Fusion Energi runs on an 
electric motor but is helped at 
times by a small gas engine, 
combining for 100 mpgE ef-
ficiency. The Fusion Hybrid 
gets a steady 47 mpg city 
and highway, and the regular 
Fusion is powered by an Eco-

Boost four-cylinder engine 
that delivers up to 37 mpg 
highway, assisted by start-
stop technology that keeps it 
from wasting fuel when idling.

Dodge Dart Aero
A blast from the past in a dis-
tinctly modern package, the all-
new Dart is a sporty, aggres-
sive looker with global flair. 
It’s inspired by the Alfa Romeo 
Giulietta and packs a 1.4-liter 
Fiat MultiAir turbo engine that 
gets up to 41 mpg. Resur-
recting a familiar nameplate, 
the compact four-door Dart 
gets high marks for handling, 
responsiveness and control, 
with high-tech options that 
include touchscreen controls. 
And it begs for customization, 
with numerous personalization 
options. What makes this car 
special is the fact that it’s got 
a traditional internal-combus-
tion engine and yet still gets 
41 mpg without sacrificing 
handling or looks. 

Ford C-Max
An innovative new entry in 

Ford’s rapidly expanding green 
lineup, the C-Max — a five-
passenger mashup of hatch-
back and crossover — comes 
in two green configurations. 
Start with the C-Max Hybrid, 
packed with versatility and 
47 mpg efficiency across the 
board (whether in-city or on 
the highway) and a range of 
570 miles per tank.

A new-generation plug-in hy-
brid, Ford’s C-Max Energi runs 
entirely on electricity with an 
overnight charge through a reg-
ular 120-volt household outlet. 
And unlike most plug-ins, the 
Energi’s gas engine does more 
than just charge the electric 
motor’s batteries; it also kicks 
in to add power and accelera-
tion at higher speeds.

Mazda CX-5 SkyActiv
The Mazda CX-5 crossover 
underscores the emergence 
of innovative internal com-
bustion as a solid green 
alternative. The CX-5 delivers 
sport-utility versatility with no 
compromise, fitted with a Sky-
Activ 2-liter 155-horsepower 

I-4 engine rated at 35 mpg. 
Taking over for the Tribute in 
Mazda’s lineup, the all-wheel-
drive CX-5 proves that SUV 
lovers can have it all — even 
superior fuel efficiency — in a 
compact gas-powered model. 
It seats five and offers ample 
cargo space and legroom. 
True to the Mazda brand, its 
looks stand out, as well.

Toyota Prius c
A five-star mix of unparalleled 
fuel efficiency and modern 
urban style, Toyota’s Prius 
c — the smallest member 

of the newly expanded Prius 
family — achieves a spec-
tacular 53 mpg around town, 
the highest mileage for any 
non-electric ride on the mar-
ket. The design is bold and 
aggressive, as are many of 
the exterior color schemes. 
And it’s equipped with the 
latest technology, including 
Toyota’s Entune, which ac-
cesses any number of mobile 
apps, including Pandora and 
IheartRadio.

– BOB YOUNG
   Custom Publishing Writer

INTRODUCING  
THE GREEN CAR  
OF THE YEAR 

Good, Clean, Fun

Highlighting an L.A. Auto Show that fea-
tures more eco-friendly vehicles than 
ever, the Ford Fusion was crowned Thurs-
day as the 2013 Green Car of the Year.

Show Spotlight: 
Chevrolet Traverse

Show Spotlight: 
Volvo S60  
Polestar Concept
The words “Volvo” and “exotic” 

have seldom appeared in the 
same sentence — until now. 
The Swedish marque’s S60 

Polestar Concept, built by its official per-
formance partner, Polestar, is claiming 
supercar performance stats. While its 
looks are far from outlandish, the Pole-
star Concept will turn a lot more heads 
than the quietly handsome stock S60. 
The all-wheel-drive Polestar Concept 
wrings a knuckle-whitening 508 horse-
power and 424 pound-feet of torque 
from its Volvo turbocharged inline six-

cylinder engine, compared with 300 hp 
for the production version. It can hit 62 
mph from a standstill in 3.9 seconds 
and tops out at 186 mph. It sits more 
than an inch lower than stock, features 
Öhlins adjustable dampers and Brembo 
brakes, and is rendered instantly recog-
nizable by flared fenders beneath signa-
ture bright blue paint. The S60 Polestar 
is a one-off, allegedly already sold for 
$300,000 to an unidentified buyer. But, 
depending on the public’s reaction to 
it, Volvo may build a limited number of 
these stereotype-defying rides.

GREEN CAR OF THE YEAR: THE FORD FUSION

TOYOTA PRIUS C

I f you’ve ever been trapped in a 
car with bickering kids (or adults), 
you’ll appreciate the value of per-
sonal space while traveling. The 

2013 Chevrolet Traverse crossover 
should make for more peaceful jour-
neys. It has class-leading spacious-
ness, comfortable and adaptable seat-
ing for up to eight adults and more 
cargo-carrying capacity than any other 
vehicle in its segment. With improved 
car-like ride and handling, available 
Chevrolet MyLink entertainment sys-
tem and an athletic new exterior design 

with a more expressive front fascia, the 
Traverse is also fun to drive and own. 
Its array of safety features includes an 
industry-exclusive front-center air bag 
and available Side Blind Zone Alert and 
Rear Cross Traffic Alert systems. Defy-
ing its numerous upgrades, inside and 
out, the 2013 Traverse is priced at just 
$850 above its predecessor (staring 
at $30,340, plus $825 dealer freight 
charge). An EPA-estimated 17/24 mpg 
city/highway from its 288-horsepower 
V-6 engine is impressive for any sub-
stantial three-row vehicle.
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The 2013 Cadillac ATS, the 
brand’s fi rst compact luxury se-
dan, won the prestigious Motor 
Press Guild Vehicle of the Year 

award at this year’s L.A. Auto Show. 
Thanks to its unusually lightweight rear-
wheel-drive architecture, the beautifully 
appointed ATS is able to milk the best 
in both fuel effi ciency and performance 
from its engine lineup (a normally-aspi-
rated four-cylinder or V-6 and a turbo-
charged four-cylinder), making it at once 
pampering, heart-pumping and relatively 
pump-shy. Though it’s the smallest of 

Caddies, the ATS faithfully interprets the 
company’s striking Art & Science design 
language without compromising its sto-
ried attention to detail and high-tech fl air, 
including illuminating door handles and 
active grille shutters. The driver-focused 
interior marries real wood, metal plating 
and carbon fi ber trim with an array of col-
or choices, and offers Cadillac’s compre-
hensive CUE infotainment system. Agile 
and able, with available all-wheel-drive 
and the reassurance of Brembo brakes, 
the ATS starts at $33,990 and returns 
up to 31 mpg highway.

Show Spotlight: 
Cadillac ATS Show Spotlight: 

BMW 
Individual X6 
xDrive50i 
Performance Edition
BMW has announced just 100 units of the 2013 BMW Individual X6 

Performance Edition (50 each based on the X6 xDrive35i and X6 
xDrive50i) for the U.S. market. The Individual X6 xDrive50i Perfor-
mance Edition enjoys an M Performance engine upgrade of an ad-

ditional 40 horsepower and 30 pound-feet of torque (an extra 15 horsepower 
and 30 pound-feet of torque in the xDrive35i version). BMW Individual Pearl 
Silver metallic paint and 20-inch Y-Spoke wheels set these special editions 
of this mid-size luxury crossover apart externally, while interiors feature seats 
and door panels upholstered in Black Alcantara leather with orange contrast 
stitching. Also included are BMW’s Premium Package, Cold Weather Pack-
age, Technology Package, BMW Apps, optional running boards and soft-close 
doors and, for the xDrive50i version only, LED headlights, a Premium Sound 
Package and satellite radio with one-year subscription. The 2013 BMW Indi-
vidual X6 xDRIVE50i Performance Edition carries an MSRP of $92,895. The 
xDrive35i version is $81,695.

BMW DesignworksUSA
Anticipating an L.A. future 
with exponentially more traffi c 
and much faster vehicles, the 
BMW team created the E-Patrol 
Human-Drone Pursuit Vehicle, 
a concept packed with drone 
technology that’s deployed 
to chase bad guys by air and 
asphalt. A patrol offi cer at a 
control center monitors the 

situation remotely and can 
send up to three fl ying drones 
or highly maneuverable single-
wheel robots to chase vehicles 
on jammed freeways.  

GM Advanced 
Design California
Good luck getting away from 
the Volt Squad, a three-vehicle 
fl eet designed to engage the 

high-tech highway system 
of the future. Think auto-
controlled cars and satellite-
directed traffi c. The Volt 
Squad’s motto is “Observe, 
Pursue and Engage,” defi ning 
each vehicle’s dedicated 
role with the California 
Highway Patrol. The vehicles 
are propelled by a highly 
advanced VOLT electronic 

propulsion system, which 
taps into futuristic high-tech 
infrastructure. 

Honda Advanced Design 
Studio California 
Honda’s Team California 
envisions a chaotic, crowded 
and decidedly less tech-heavy 
freeway system, effectively 
patrolled by the CHP Drone 
Squad, a dual-vehicle system 
designed to navigate the 
harsh environment of 2025 
California highways. The Auto-
Drone operates in manned 
or unmanned mode, sort of 
a mother ship that deploys 
Moto-Drones — unmanned 
motorcycles capable of carrying 
out multiple response or rescue 
missions — all covered live in 
3-D on KTLA, no doubt.

Honda Advanced Design 
Studio Tokyo
Another dystopian scenario: 
Honda’s Japan design crew 
visualizes a highway system 
far from green, jammed 

and polluted with massive 
mega-vehicles freed from 
environmental constraints. 
And as society transitions 
into fully autonomous driving, 
traveling is more challenging 
and confusing than ever. The 
solution? Honda’s 2025 Traffi c 
Crawler, a highly advanced, 
ultra-tough three-wheeled 
CHP patrol vehicle that offers 
radical mobility to respond in 
severe traffi c situations (and 
perhaps zombie uprisings).

Mercedes-Benz Advanced 
Design Center California
How to deal with gridlocked 
roads jammed with 
electronically monitored and 
controlled traffi c — as well as 
a booming population? The 
Mercedes-Benz Ener-G-Force 
handles it all cleanly and with 
aplomb, aiding police worldwide 
with nary a foul emission from 
its fuel-cell powerplant. The 
structurally and technologically 
advanced Ener-G-Force is based 
on the off-road icon G-Class 

SUV and is actually being 
previewed as a concept vehicle 
at the auto show.

Subaru Research 
and Development
To patrol a hypothetical 
Paradise Highway system 
connecting the islands of 
Hawaii, Subaru presents 
the SHARC (Subaru Highway 
Automated Response 
Concept). These SHARC 
patrol vehicles are designed 
to provide affordable and 
eco-friendly monitoring of 
the roads 24/7, reacting 
with lightning-fast emergency 
response while meeting 
Hawaii’s strict environmental 
regulations. Refl ecting a 
future with less funding for 
law enforcement, SHARC 
vehicles use renewable energy 
and operate autonomously, 
reducing the need for highway 
patrol staff.

– BOB YOUNG
   Custom Publishing Writer

THE MERCEDES-BENZ ENER-G-FORCE

THE “PURSUE” VEHICLE FROM GM’S VOLT SQUAD

AUTOMOTIVE DESIGN STUDIOS 
PREDICT THE FUTURE OF LAW 
ENFORCEMENT MOBILITY

Robocops  

Call it “Blade Runner” meets “CHIPs,” or maybe “Dragnet 2025.”
Each year the Design Challenge invites a handful of leading 

studios to dream up visionary ideas for the future of automotive 
design, with a specific theme in mind. 

For the 2012 L.A. Auto Show, six design studios from around the world ponder 
the future of law enforcement mobility 13 years from now, taking into consider-
ation the needs and logistics of specifi c regions, most notably Southern California. 

Some see a brave new green world, others a more Mad Max-on-the-405 
scenario. And if you think car chases are big on local news now, just wait.

Welcome to the year 2025.
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Nissan DeltaWing
Nissan’s DeltaWing race car 
looks like something out of 
a Batman movie and boasts 
super-power performance to 
match. Having made its debut 
at this year’s 24 Hours of Le 
Mans endurance race in France 
and then completing the Petit 
le Mans in Atlanta in October, 
this wild creation is making its 
fi rst North American auto show 
appearance downtown. 

Designed to minimize air 
drag, the DeltaWing has one 
of racing’s all-time oddest 
shapes — a long needle of a 
nose with a wing-like tail end 
— and has been drawing a 
constant crowd at the Conven-
tion Center since opening day. 
Though over 15 feet long, the 
DeltaWing’s carbon compos-
ite means it weighs just over 
1,000 pounds. Its 1.6-liter four-
cylinder turbocharged direct-in-
jection engine launches it from 
a standing start to 62 mph in a 
face-rippling 3.3 seconds.

5 New Fiat 500s
Italian auto giant Fiat chose 
the 2010 L.A. Auto Show for 
its return to the U.S. market 

after a 27-year hiatus with 
the unveiling of its bug-like 
500 city car. A year later, it 
returned to the show to debut 
the super-cute 500’s sporty 
Abarth variant. Variety seems 
to have been the secret be-
hind improving stateside sales 
of the 500, and the automaker 
is now back downtown with 
an array of new takes on the 
feisty Fiat. 

The regular 500 is still 
something of a head turner 
on American streets, and 
crowds of curious onlookers 
have been fl ocking to the Fiat 
exhibit to check out the new 
500 Abarth Cabriolet, the all-
electric 500E, the 135-horse-
power 500 Turbo, the fi ve-door 
500L MPV and rugged-looking 
500L Trekking. Stay tuned, 
because a 500X crossover 
and a seven-seat 500XL are 
apparently in the pipeline.

Jaguar F-Type
Jaguar’s F-Type is a super-sexy 
two-seater based on a short-
ened version of the platform 
underpinning the British com-
pany’s acclaimed XK roadster. 
Having made its global debut 
at the Paris Auto Show at the 

end of September, the F-Type 
is being shown for the fi rst 
time in North America at the 
L.A. show. Due in U.S. dealer-
ships this summer, this curva-
ceous convertible carries over 
much that was to be admired 
aesthetically from the stun-
ning C-X16 concept and, at 
$69,000 for the base model, 
is priced below Jaguar’s cur-
rent XK grand tourer. The 
F-Type will be offered with a 
supercharged V-6 engine deliv-
ering 340 horsepower (or 380 
horsepower in the $81,000 
F-Type S). A $92,000 F-Type 
V8 S variant generates a fear-
some 495 horses and is able 
to leap from 50 to 75 mph in 
just 2.5 seconds.

Three New Minis
Mini isn’t a car, but rather a 
British marque now owned 
by German automaker BMW. 
Since 2001, the re-emergent 
nameplate has graced an ever-
expanding range of compact 
vehicles, from convertibles to 
crossovers, all of which are 
instantly recognizable. A trio 
of new Minis was unveiled at 
this year’s L.A. Auto Show: 
the Mini Paceman “Sports 
Activity Coupe” (essentially 
a two-door version of the 
Countryman crossover), the 
extended-length, business-
oriented Mini Clubvan, and 
the turbocharged 150-mph 
Mini John Cooper Works GP 
— the fastest Mini ever. The 
Paceman is also available as 
a turbo Cooper S, producing 
181 horsepower. All three are 
due early next year, with the 
John Cooper Works (of which 
only 500 will be sold state-
side) starting at $39,950.

Nissan GT-R
As Nissan’s fl agship supercar, 
the GT-R has been raising 
pulses since 1969. Earlier 
this year the Japanese auto-
maker entered a stock GT-R 
in Germany’s Nürburgring 24 
Hours endurance race, emerg-
ing not only as winner in its 
class but also with numerous 
lessons learned, some of 
which are now evidently being 
applied to the 2014 edition, 
due in January. Making its 
world debut at the L.A. Auto 
Show, this latest GT-R will 
boast improved midrange 
engine response and accel-
eration at higher RPMs, plus 
updated suspension and in-
creased body rigidity. Though 
its peak power output seems 
to have remained steady at 
545 horsepower, Nissan says 
that overall performance, ride 
quality and speed stability 
have been improved. The new 
GT-R should also be more 
customizable, with interior 
options expected to include 
Recaro carbon bucket seats 
and semi-aniline leather.

– PAUL ROGERS
   Custom Publishing Writer

THE MOST TALKED-ABOUT CARS OF THE SHOW

MINI JOHN COOPER WORKS GP

For more information, see  Page 1

PUBLIC TRANSPORTATION: From Union Station by 
Metrolink Rail: Take the Metro Red Line. Exit at 7th Street 
then transfer to the Metro Blue Line (Long Beach). Exit at 
Pico Boulevard Station, and then walk one block west to 
Figueroa Street.

The new Metro Expo Line (connecting L.A.’s Westside to 
the city’s light-rail network) also stops at Pico Boulevard 
Station, just a block from the Convention Center.

Commuter Express from Downtown Los Angeles: Take 
route 413 from Temple/Hill (Civic Center) to 11th /
Figueroa Street (LACC).

WHERE TO EAT: Two food courts inside the L.A. 
Convention Center. Twenty restaurants at L.A. Live across 
the street (www.lalive.com).

TIPS AND TRICKS FOR NAVIGATING THE SHOW: 
Crowds are smaller and lines shorter on weekdays. Allow 
at least two hours to take in the show (preferably four). 
Access the show’s new mobile site on your smartphone or 
tablet for fl oor plan.

DISCOUNTS: $2-off discount coupons for adult ticket 
purchases are available online or at participating L.A.-area 
new car dealerships (discount coupons are valid weekdays 
and may only be used for cash purchases at the box offi ce). 

MORE INFO: www.laautoshow.com

QUICK FACTS 
(CONTINUED)

 This section was created by the Los Angeles Times Advertising Department’s 
Custom Publishing team. Questions or comments? 

Contact Josh Jenisch at 213.237.3150 or email him at josh.jenisch@latimes.com. 

For advertising inquiries, contact Leslie Lindemann at 
213.237.6089 or email her at leslie.lindemann@latimes.com.

Crowd Pullers
At every auto show there are certain vehicles that seem to inspire a buzz. These might be new 

versions of very popular models, they might incorporate the latest in design or technology, or 
they might simply be arrestingly exotic or outlandish.

Here are some of the cars that have been stopping traffic at the L.A. Auto Show so far.

JAGUAR F-TYPE

NISSAN DELTAWING
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